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Mr Hensel, what path does the opinion set for the 
future endeavours of the BfR?

The result is a very good, in some parts excellent, as-
sessment by the Scientific Council. It almost cannot be 
topped; our experts have every right to be proud.  
It’s quite an achievement, but also a great challenge! 
On the one hand, because the Scientific Council always 
makes critical comments and suggestions for impro-
vement, which we take seriously and which we have to 
work on. On the other hand, we have to live up to the 
expectations set by such a positive assessment. Young 
researchers who come to us expect a correspondingly 
high standard. We must not rest on our laurels.

What do you view as the greatest challenges  
for the BfR?

For one thing, we want to strengthen and expand our 
position as a point of reference within the German  
system of consumer health protection. At the same 
time, we are working on new topics. It was the  
Scientific Council that encouraged us to strengthen 
our social science research. This includes questions 
such as: How do consumers respond to a certain piece 
of news? How do they classify risks? How can we build 
trust? How does a message best reach its target au-
dience? We have to understand what moves people.

©
 B

fR

The BfR also has the task of informing the public 
about risks. How can an institution be perceived 
as the voice of science in a world in which public 
discussions are frequently dominated by loud-
ness, exaggeration, and one-sidedness?

I can understand that not every consumer knows 
us, as our work only affects them indirectly. In 
some ways, the BfR works behind the scenes.  
We are something like the “risk-whisperers” 
for political leaders and the media. Our work is 
directed towards decision-makers in govern-
ment bodies, ministries, and parliaments as well 
as multipliers, be they consumer media, health 
insurance companies, doctors, veterinarians, 
pharmacists or the media. They all need our 
information on complex scientific topics. Our 
consumer satisfaction survey showed that those 
who work directly with us value the work we do. 
In the end, anyone who adopts and makes use of 
our risk assessment is a customer of ours. And 
that brings us back to consumers.

BfR President Professor  
Andreas Hensel on the  
Scientific Council’s* opinion  
and the Institute’s future.

“WE HAVE TO UNDERSTAND 
WHAT MOVES PEOPLE”
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On the lookout 	
A full renewal of the BfR-Commissions: External 
experts are needed for the 2026–2029 period. Within 
these independent commissions, they will advise the 
BfR in the areas of food and feed, chemicals, and pro-
duct safety on a volunteer basis. Interested parties can 
apply via the BfR website starting from January 2025. 
The selection of the candidates will be performed by 
an independent committee.

More information

BfR information
“Commissions at the BfR”
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In 2032, the BfR will turn 30. Take a guess – where do 
you think the Institute will be?

The already great importance of risk assessment is 
growing. For instance, consider food, the things we use 
every day, and the entire domain of preventative health-
care. Risk assessment is more necessary than ever! It 
is crucial for the BfR to keep focussing on its scienti-
fic expertise. Certainly, we are not infallible either. A 
substantial part of science involves engaging with the 
unknown. Every experiment opens the door  
to a world of unknowns and new questions. It is the 
principle of trial and error. After all, this approach has 
led us to travel comfortably by train, to fly to the moon, 
and to eat delicious meals that we could not have 
dreamed of 100 years ago. The work of the BfR is also 
making a small contribution to this positive develop-
ment. We are making the world a safer place. ―

*The Scientific Council advises the German Federal 
Government and the Federal States (‘Laender’) in matters 
concerning universities and research institutions. The 
Council conducts assessments (evaluations) and publishes 
corresponding statements and recommendations.
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